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Why Start a YouTube Channel? b

* The power of video:
— adominant form of online content.
* Benefits:

— Sharing a passion, building a community,
personal branding, potential for monetization.

* Goal of this presentation:

— To walk you through every essential step of
setting up a professional-looking YouTube
channel.
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Before You Begin: The Foundation b

* What's Your Niche? (e.g., tech reviews, cooking,
gaming, education, lifestyle vlogs)

* Who is Your Target Audience? (e.g., students,
parents, hobbyists, professionals)

* What is Your Unique Value Proposition? (What
makes you different?)

» Key takeaway: A clear plan is the First step to
success.
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Step 1 - The Basics: Creating the Channel@’

You need a Google Account.
Two Channel Types:

— Personal Channel: Tied directly to your personal Google
Account name and photo.

— Brand Account: A separate identity for your channel.
(Recommended)

Why a Brand Account is Better:

— Allows custom channel names.

— Enables multiple people to manage the channel.

— Separates your channel from your personal Google profile.

Walkthrough with screenshots: Navigating to YouTube ->
Settings -> "Create a new channel".
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Step 2 - Channel Customization: Your Visual @.

|dentity (Part 1)

* Navigate to: YouTube Studio -> Customization -> Branding.
* Profile Picture:

—Your "face" on YouTube.

— Recommended size: 800 x 800 pixels.

— Should be clear and recognizable (a headshot or a logo).
* Banner Image:

—Your channel's "billboard."

— Recommended size: 2560 x 1440 pixels.

— Crucial: Keep key info (logo, text) in the central "safe area”
(1235 x 338 pixels) to ensure it's visible on all devices.
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Step 3 - Channel Customization: Your Visual @.

ldentity (Part 2)

* Video Watermark:

— A small image (often a "Subscribe" button or
logo) that appears on your videos.

— Recommended size: 150 x 150 pixels.
— Set it to display for the "Entire video."
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Step 4 - Basic Info: Tell Viewers Who You Are @

Navigate to: YouTube Studio -> Customization -> Basic info.

Channel Name: Your brand. Make it memorable and easy to
spell.

Handle: Your unique identifier (e.g., @YourChannelName).
This is how people will tag you.

Description:
— This is crucial For SEO (Search Engine Optimization)!

— First 1-2 sentences are most important (what the channelis
about).

— Use keywords related to your niche.
— (Optional) Include an upload schedule.
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Step 5 - Adding Links & Contact Info &

* Stillin "Basic Info":
* Links:

— Add links to your website, social media profiles
(Instagram, Twitter, etc.), or online store. These
appear on your channel banner.

* Contact Info:

— Add a business email address for potential
collaborations or inquiries.
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Step 6 - Advanced Settings: The Important @.

"Behind-the-Scenes" Setup

* Navigate to: YouTube Studio -> Settings (gearicon in
the bottom-left).

* Channel -> Basic info:
— Country of residence: Important for YouTube's algorithm.

* Channel -> Advanced settings:

— Audience: Set your channel as "Not made for kids" unless
it is exclusively For children (this affects ads and fFeatures).

* Channel -> Feature eligibility:
— Verify your phone number! This is essential to unlock
features like uploading videos longer than 15 minutes,
custom thumbnails, and live streaming.
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Slide 10: Preparing for Your First Upload @

Custom Thumbnails:

— The #1 Factor in getting clicks. Design them to be bold,
clear, and intriguing.

Video Titles:
— Make them searchable and compelling. Use keywords.
Video Descriptions:

— Use keywords, add timestamps (chapters), and link to
relevant resources.

* Tags:

— Add relevant tags to help YouTube understand your
video's topic.
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Summary

* Recap the key steps:
— Create a Brand Account Channel.
— Upload a clear Profile Picture.
— Design an effective Banner Image.
— Write a keyword-rich Description.
— Verify your phone number to unlock features.

— Plan your first video's title, thumbnail, and
description.
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Thank you

This presentation is created using LibreOffice Impress 7.4.1.2, can be used freely as per GNU General Public License
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