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What is LinkedIn?

* LinkedIn is the world's largest professional social network.
Think of it as "Facebook for your career."

— It's a platform to build your personal brand, showcase your
skills, and connect with people in your desired industry.

* Core Functions:
— Professional Profile: Your interactive, online resume.

— Professional Network: A place to connect with colleagues,
alumni, industry leaders, and recruiters.

— Knowledge Hub: A source for industry news, articles, and
expert insights.

— Job Board: A powerful tool for searching and applying for
jobs and internships.
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A Brief History of LinkedIn

* Understanding its evolution highlights its established
importance in the professional world.

* Timeline:
—2003: LinkedIn officially launches.
—2005: Introduces Job & Subscription services.
—2011: Becomes a publicly traded company on the NYSE.

—2016: Acquired by Microsoft for $26.2 billion, leading
to massive integration and growth.

— 2025 (Present Day): An indispensable Al-powered tool
with over a billion members, fundamental to career
development and talent acquisition globally.

{:\\ tusharkute
SIS S— L0m



Jehn Saith

Furmirioet i e T Arecaisn ar il Mo drvateny. empreve) wed devpgre T ) e weges
A gt e e Soinacion.

g et s 1 Bt
iy Fusl propredy roper dadbviegres gred eprrvpeniy
I Pt sy DY 5 iR oL
N P Iy P pras .
T Sy 4 ok et el s, H ) (S, el e it
Dartormarin meees. ad meagrong e el Deriemance B o Pt

" Crusn s ne

= Mgt ] prmbrer AR 3y igdamarislion
= Birdored conis of IF inksnincion in 3113

EYE Ligins San Aesoeas T enin o BE ]

Bupeent Comautiim
© Ppiguiciaitin e S 1 ekl g el Peniuirend Hriie s deaiied
Poarvidheedl P vy ard b2 maruagen, s devissin Faady

%
i |
!
i

ATION
TLEAT S USSR AT, Colege Sston. Truss - Masagemest pnfiniormptan Bysiems, WRA,
TEXAT ALM LSSTRSITY, Cobige Suston, T - Compunsr Scinss 5 Bolstasss, Bachatal of
Sckece. 2901
PR TF COLLEGE. (ulide, irviasd - artinant Ademsisinion (AL 199)

. 31 v M Wi s DOSTOE
ﬂllmﬂ v‘.ﬁ;!ql v LU
Fonitatian, F18 . e .o
L ——— s P
G Roudary

John Smith

sl WA e, 1. ppreeet ety 0T Shabeg o s e kol

HALIE- T Projecs Managey
PSS e S e, TH. G

- A B (vl s, Al B 1 e il
- NG T MR R CL

5Pt el s 1T B

ey T gy g

* i el i s o e e sy i e
- Tt Bty b & | St

- AR By gt A S T

= D Tt P 41 Gy 4 o e e

g oo e e b et Rsbeboldery

+ Cand et e e e . b

| e P e T sty mareraas iy W L,
R Support Comeant
MEBLE TV o A A, T, A
[ W
=g PO e gt i S oy
B nprenir e meamey
s s [T, AT, SO (A
D i bt e i

‘Educasan

TEOL MadE] B B S et [ Tenad AL Usierisay |
A

UHT4 . Compuinr Scirvcns and Daiabuney | Troan AL Usherity |
WL Batholor of Soumte

Courses
WG TR el o
R (T Fosceson vl
A0 LA IT Poandason
Isberoaly

o Liv L sl B ks e £ e

Tredar-aish
g

|t et e
Social Media
Lmbasin
P
oy Shitiy
[
s U
[rpre——
Cretge Wammgrmare

Technical Skils
[ ——
[rar
AL L TR
suvm Do
D I
e
Languages
s

aee




The Modern Job Search Landscape &

* The way companies hire has changed. Your online
presence is your first impression.

— Gone are the days of just submitting a paper
resume. Recruiters are actively searching for
candidates online.

— Think of your LinkedIn profile as your dynamic,
living resume that you can update anytime.
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Why LinkedIn is a Game-Changer for Students @

* Key Statistics:
—"Over 95% of recruiters use LinkedIn regularly to find candidates."

—"A strong LinkedIn profile can increase your chances of getting an
interview by up to 71%."

—"40% of recruiters may not interview you if they can't find you on
LinkedIn."

* Why LinkedIn:

— It's Your Professional Brand: A platform to showcase your skills
and career aspirations to a global audience.

— Networking Powerhouse: Connect with alumni, industry
professionals, and recruiters from your dream companies.

— A Recruiter's Go-To Tool: A well-optimized profile makes you
discoverable to recruiters actively searching for talent.
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The Foundation - Building a
Stellar Profile: Section by
Section
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Your Professional Photograph: The First @.

Impression

* "Do's":
— High-resolution headshot.
— Friendly and approachable expression.
— Professional attire.
— Clean and uncluttered background.
* "Don'ts":
— Selfies, group photos, or pictures with distracting
backgrounds.
— Casual or inappropriate attire.
— QOutdated photos.

* Pro-Tip: Use your university's career services or a friend with a
good phone camera to get a professional-looking headshot.
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The "All-Star" Profile: Aim for Completion @'

* LinkedIn's algorithm favors complete profiles. An
"All-Star"” status can lead to up to 40 times more
opportunities.

* We'll go through each section to help you achieve
this.

ALL-STAR X
. Achieved

You're all set. Members with all-star profiles see more
relevant feed updates and receive more profile views.

Current position, Industry, Photo, Summary,
Location, Add 5 skills, Education
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Crafting a Compelling Headline &

* Your headline is your professional tagline. It's what people see
first.

* Formula: [Aspiring/Enthusiastic] [Your Target Role] | [Your Field of
Study] Student | [Top 2-3 Skills or Areas of Interest]

* Examples:
— Good: Student at [Your University]

— Better: Aspiring Software Engineer | Computer Science Student |
Java, Python, Machine Learning Enthusiast

— Excellent: Data Science & Analytics Student at [Your University] |
Seeking Opportunities in Business Intelligence and Data
Visualization

* Action Step: Take a minute to brainstorm and write down a
potential headline.
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Writing a Powerful "About" Section

* This is your elevator pitch. Tell your story and
highlight your value proposition.

* Structure:

— Hook: Start with a strong opening sentence that grabs
attention.

— Your Passion & Goals: Briefly explain what you're passionate
about and what your career aspirations are.

— Key Skills & Experiences: Mention 2-3 of your most relevant
skills and back them up with brief examples from your
projects or internships.

— Call to Action: End with a clear call to action, such as "Feel
free to connect with me to discuss opportunities in..."
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Writing a Powerful "About" Section

* Example Snippet:

— "As a final-year Mechanical Engineering student with
a passion for sustainable design, | am eager to apply
my knowledge of thermodynamics and CAD software
to real-world challenges. My final year project on
developing a more efficient solar water heater has
further solidified my interest in renewable energy
solutions. | am actively seeking entry-level roles
where | can contribute to innovative and
environmentally conscious projects. Let's connect!"
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Writing a Powerful "About" Section

* As a final-year Electronics and Telecommunication Engineering
student at Savitribai Phule Pune University (SPPU), | am
passionate about the synergy between hardware and software.
My coursework in Digital Signal Processing and Embedded
Systems has provided a strong foundation, which I've applied to
practical projects like designing a 'Smart Agriculture Monitoring
System' using my skills in C++, Python, and sensor integration
with LoRa modules. With proficiency in hardware like Arduino
and simulation tools like MATLAB, | am a quick learner and a
collaborative team player, always eager to tackle new
challenges. | am actively seeking entry-level opportunities
where | can apply my skills in the semiconductor,
telecommunications, or IT services industries and contribute to
innovative projects.




Detailing Your Experience

* Experience isn't just about full-time jobs.
* What to Include:
— Internships
— Part-time jobs
— Volunteer work
— Major academic projects
— Leadership roles in clubs or organizations
* How to Write It:
— Use action verbs to describe your responsibilities and achievements.

— Quantify your accomplishments whenever possible (e.g., "Increased
social media engagement by 20%").

— Focus on transferable skills like teamwork, problem-solving, and
communication.
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Optimizing Your Education Section

* Key Details to Include:

— University Name, Degree, Field of Study, and
Graduation Date.

— Relevant Coursework: List courses that are directly
related to your target career.

— GPA: Include it if it's impressive (e.qg., 3.5 or above).
— Honors and Awards: Dean's List, scholarships, etc.

— Extracurricular Activities: Mention relevant clubs
and societies.
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Showcasing Your Skills & Getting Endorsed @

* Key Actions:

— Add at least 5 relevant skills. Look at job
descriptions for your target roles to identify in-
demand skills.

— Include a mix of hard skills (e.g., Python, AutoCAD)
and soft skills (e.g., Teamwork, Communication).

— Pin your top 3 skills.

— Seek endorsements from professors, internship
supervisors, and peers. You can also proactively
endorse others.
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Advanced Strategies -
Supercharge Your Profile
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The Power of Keywords

* Recruiters use keywords to search for candidates.
* Where to Place Keywords:
— Headline
— About section
— Experience descriptions
— Skills section
* How to Find Keywords:
— Analyze job descriptions for your desired roles.
— Look at the profiles of professionals in your target Field.
* Example: For a marketing role, keywords might include "SEOQO,"
"Content Marketing," "Social Media Management," "Google
Analytics."
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Showcasing Your Work: The Featured Section @'

* What to Feature:
— Your resume (as a PDF)
— Links to your portfolio or personal website
— Presentations or reports from your projects
— Articles you've written
— Certificates

* Key Benefit: This section allows you to provide tangible
evidence of your skills and accomplishments.
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The Importance of Recommendations

* Key Difference: Endorsements are a one-click validation,
while recommendations are written testimonials.

* Who to Ask:
— Professors who know you well.
— Internship supervisors or managers.
— Mentors.
* How to Ask:
— Send a personalized request.

— Remind them of your work and specific accomplishments
you'd like them to highlight.

— QOffer to write a recommendation for them in return.

dN tusharkute
— .com



Building a Strategic Network

* Goal: Quality over quantity.
* Who to Connect With:
— Classmates, professors, and alumni from your university.

— Professionals working in companies and industries that
interest you.
— Recruiters.
* Best Practice: Always personalize your connection requests!
— Example: "Hi [Name], I'm a final-year [Your Major]
student at [Your University] and I'm very impressed by

your work at [Company Name]. I'd love to connect and
learn more about your experience in the [Industry] Field."
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Engaging with Content

* Be an active participant, not just a passive observer.

* How to Engage:
— Follow companies and influencers in your Field.

— Like and comment on posts that you find interesting
and relevant. Add thoughtful insights.

— Share articles and news with your network, adding
your own perspective.

* Benefit: This keeps you visible to your network and
demonstrates your interest and knowledge in your field.
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Reaching Out for Opportunities

* Informational Interviews:

— A great way to learn about a company or role from an
insider's perspective.

— Reach out to professionals in your network for a brief
chat.

* Job Searching:

— Use LinkedIn's job board and set up job alerts for your
target roles.

— Many companies allow you to apply directly through
LinkedIn.

— Turn on the "Open to Work" feature to signal to recruiters
that you're looking For opportunities.
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Top Mistakes Students Make

* A "Ghost" Profile: An incomplete or inactive profile.
* The Unprofessional Photo: A selfie or group picture.
* The Generic Headline: Simply stating "Student."

* A Blank "About" Section: A missed opportunity to tell
your story.

* Sending Generic Connection Requests: This is a major
turn-off.

* Grammatical Errors and Typos: Proofread everything!
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Key Takeaways fFor Success

* Invest the Time: Your LinkedIn profile is an investment
in your future.

* Be Authentic and Professional: Let your personality
shine through in a professional manner.

* Be Proactive: Build your network, engage with content,
and reach out for opportunities.

* Keep it Updated: Your LinkedIn profile should evolve
with your career journey.
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Thank you

This presentation is created using LibreOffice Impress 7.4.1.2, can be used freely as per GNU General Public License
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